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Visitors Delegate Summary:

Total Attendance: 5,940
Visitors: 5,000
Delegates: 300
Journalists: 40
Media Partners :

2A

Afrotrade

Arab Asian Trade Magazine

Asia Medialine (M) SDN BHD

Asiamachinery.net

Association of Professional Interior Designers (APID)
Balkans.com

Blueprint Magazine

BNC Network

BVENTS

China Furniture & woodworks 2011 Dalian

China Log Website

China National Forestry machinery Association
China Wood Industry (CWI) Journal

China Wood International (CWI)

China Wood-based Panels (CWBP) Magazine

Ching Hwa Advertisement Co., Ltd / Pioneer Magazine Publisher
Clocate.com

Dubai Exporters

Dubai-AEC Online
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Dates & Venue:

5-7 April 2011
Central & East Halls, Dubai Airport Expo

Exhibitor Summary:

Floor space: 14,800+ sq. m.
Number of Exhibitors: 200+

Number of Exhibiting Countries: 30

Number of Country Pavilions: 8

Inaugurated by:

His Excellency Dr Rashed Bin Fahad
Minister of the Environment and Water,
United Arab Emirates

GoforWood.info

.DM.

IFOR

Interwood Taipei 2011

LTD "Ukrainian Wood Market

Lunjiao Woodworking Machinery Association
Minghiao

Modern Woodworks Gulf Edition
Mueblequipo Magazine

OOD Europe Ltd. (MyUAEGuide.com)

Pablo Publishing

Qiansehai Media

Qingdao Woodworking Machinery Association
The woodportal.com

Timber Hunt / Indiaplyweb / wood & Panel World / Asia WoodWeb
ToWood - Web Portal

UAE Contractors' Association
WoodBusinessPortal

WOODWEB

Woodworking & Furniture Digest
Xploringwood.com

Web: www.dubaiwoodshow.com




I WOODSHOW
i‘ i Dubai International Wood & Wood Machinery Show

www.dubaiwoodshow.com

Signs of Economic Recovery at the
Dubai WoodShow

The Dubai WoodShow went ahead in April amid a relatively
optimistic atmosphere in which most wood traders claim that
the worst is over and there are signs of recovery in the market.
The show was opened by His Excellency Dr Rashed Bin Fahad,
Minister of the Environment and Water, United Arab Emirates,
who toured it extensively and met many exhibitors in both the
wood material and woodworking machinery halls including
visiting the American Softwood Export Council. This three-day
event was a small but highly focused wood industry show with
mainly Gulf exhibitors and visitors as well as some substantial
international groups of exhibitors from China, France,
Germany, USA and visitor delegations from regional markets
such as Pakistan.

The American hardwood pavilion, hosted by the American
Hardwood Export Council (AHEC), housed 16 companies and
was split over several areas in the central hall. AHEC's Executive
Director Mike Snow was on hand as part of his March/April
tour of Asian and Middle East markets supporting regional
AHEC Director Rod Wiles. The AHEC exhibit included
hardwood boards for grading demonstrations by NHLA's
International Consultant, Bob Sabistina, who was on hand to
demonstrate the NHLA Rules. Hardwoods were also on offer
from Canada, Germany, Malaysia, Romania and several African
countries including African groups from Gabon offering many
tropical species and from Zaire focusing on species such as
Wenge. Imported hardwoods from many sources were exhib-
ited by local stockists and traders, notably Al Nibras (one of the
“Platinum Exhibitors”), Gulf Timber and United Agencies.
Visvaja Trading LLC from India offered tropical hardwood
products, notably Burmese Teak and Iroko (a.k.a. African Teak),
and temperate species, notably American from logs sawn at its
facilities in southern India. The Middle East has seen a consid-
erable diversification of imported hardwoods in recent years
from traditional suppliers such as Malaysia - still important — to
exporters from all over the world and more recently the USA.
American exhibitors under the AHEC umbrella included
American Hardwood Industries offering logs, lumber and
flooring; American Lumber Co promoting Green Diamond
brand in PRIME and COMSEL grades; Baillie Lumber Co now
promoting international hardwoods as well as American
species; Bridgewell Resources supplying hardwoods and
softwoods; Frank Miller Lumber specialising in quarter sawn
Oak and the Hardwood States Export Group. Also within the
pavilion were Hermitage Hardwood Lumber Sales offering only
Appalachian KD lumber; Kretz Lumber with logs, lumber and
dimension; Mayfield Lumber Company also specialising in
Appalachian hardwoods; Nina Co LLC from Maryland; North-
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land Corporation from Kentucky; Oaks Unlimited offering
certified hardwoods; Pike Lumber with steamed walnut;
Weyerhaeuser Hardwoods, formerly known as Northwest
Hardwoods, also offering certified lumber; Wheeland Lumber
Co Inc with ripped, cut-size and dimension Pennsylvanian
hardwoods; and the Wood Component Manufacturers
Association.

Plywood did not feature as much as lumber at the show,
although almost all the building materials distributors stock
large volumes of plywood, mainly from Malaysia, Indonesia
and China; and MDF from producers in Thailand and
elsewhere. Local companies such as Saleh International
offered a wide range of wood-based products. Veneer was, as
always, strongly promoted by the Swiss-based Danzer Group
with its Middle East staff and by Danzer Veneer Americas from
Pennsylvania. Local company Chabros, the well-known veneer
supplier that was established in Lebanon over 50 years ago,
was also at the forefront of the show. In addition there were
other wood based industry players in the fields of finishing,
surfaces, woodworking equipment and a very strong showing
by the wood industry media from India (Modern Woodwork-
ing journal and Thewoodportal) and from Singapore (Panels &
Furniture MENA and Worldpanelindustry.com from Pablo
Publishing) both with strong editorial teams meeting the
Middle East wood industry gathered in Dubai.

Web: www.dubaiwoodshow.com
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The Exhibitors Interactions Exhibitors by Country:

SALES
Did you close deals at the show? Austria Kingdom of Saudi Arabia
. YES 96% Belgium Malaysia
Brazil Mexico
Did you achieve your sales target?
. YES 92% Canada Republic of Congo
Chile Romania
RELATIONSHIPS China Singapore
Did you make valuable prospect and new Cyprus Syria
business relationship? Denmark Taiwan
France Thailand
« YES. First-time exhibitors were
surprised beyond expectations 88% Gabon Turkey
Germany United Arab Emirates
CORPORATE POSITIONING & BUSINESS OBJECTIVES Greece United States of America
India United Kingdom

Did the show help leverage the market awareness
of your product and help build the positioning of Italy Ukraine
your brand image?

Korea

+ YES 83%

“Excellent show. We are focused on our Middle East market and was able to meet the
customers at the show. Global Lumber is one of the largest exporters of hardwood to Middle
East. We will be here next year!

Global Lumber Resources Inc. (Zag Zulfigar)

“Keep up the standards and we will meet again next year.”
Malaysian Timber Council ( Khairul Anwar)

“Well-organized show’”.
Gulf Timber ( Rafaella Corias)

“We feel you have done a good job for making this show. Businesses go up and down
always but good companies and shows stay always. We support you fully of the great
administration of such potential show. We would like to participate in your future
editions as well”

Visvaja Trading LLC (Viswanathan Mahesh)

Tel: +971 4 282 9299 Email: info@dubaiwoodshow.com Web: www.dubaiwoodshow.com
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The Visitors :

The Dubai WoodShow 2011 attracted specialized trade visitors who came with a serious intention to buy at the show. Key buyers
from the region and the world come to this show with focused purchasing intent and money to buy. With the convenience of the
Dubai Airport Expo located just by the Dubai International Airport, the WoodShow 2011 attracted a wide audience from the
different sectors, represented by:

Profile of visitors who were interested in attraction or
building relationships with exhibitors:

Managers- All Departments 47%
Chairman & Managing Directors 17%
Architects, Engineers & Interior Designers 9 %
Directors & Vice Presidents 9%
Technical & skilled Professionals 6%
Procurement & production 4%
CEO & presidents 4%
Media, Departments & Others 3%
Other Diplomat & Government Officials 1%
Furniture Component 9%, VISITORS Geographical Spread.
Carpentry and Joinery 13%, Gulf States 56%
sawmills 13%, Kingdom of Saudi Arabia 2.9%
Forestry Products & Raw Materials 13%,
Woodworking 9%, Kuwait 1.6%
Chemical Products 4%, Bahrain 4%
Interior Design and Décor 8%, Sultanate of Oman 3.5%
Power tools, Equipment & Accessories 14%, S e OsED 4%
Woodworking Machinery 14% ) )
Journals, Trade Magazines & Media 3%. lze s Bl 05
Middle East 20%
Visitors at the trade fair attended with the following Syria 2%
intentions: Egypt 8.5%
Buying products & Services 33% Iran 3%
Meeting new Contacts 22% Jordan 2%
Updating on new technology 19 % Afghanistan 1.5%
Testing product range 13% e 1.5%
Networking with existing contacts 9%
y . Yemen 1.5%
Acquiring knowledge & Gathering 2%
Gathering market information 2% Asia 16%
Africa 1%
Many of the Dubai WoodShow 2011 exhibitors participated Europe 5.5%
for the first time 50%, 2nd time 14%, 3rd time 18%, 4th time e 1.5%

6%, 5th time for 6% and 6th time for 6%. The main focus of
their presence at the show was:

To attract potential clients 39%
Build Rapport with existing clients 16%
Network with companies in the sector 13%
Expose position & strength in the market 15%
Analyze market presence 17%

Tel: +971 4 282 9299 Email: info@dubaiwoodshow.com Web: www.dubaiwoodshow.com
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